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WALSH, I.  and MOLA, L.  (2018).  Richard Baskerville,  optimisation et efficience dans la conduite des recherches et
dans les pratiques organisationnelles. In: Isabelle Walsh, Lapo Mola eds. Les grands auteurs en SI. 1st ed. EMS Éditions.

MOLA,  L.,  KAMINSKA,  R.  and  CARUGATI,  A.  (2018).  Changing  institutionalized  practices  when  implementing  a
mandated technology. In: Federico Cabitza, Carlo Batini, Massimo Magni eds. Organizing for the Digital World. 1st ed.
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AUGIER, M. and MOLA, L. (2016). Reshaping Organizations with social Networks and Collaboration. In: Alessandra
Lazazzara, Fabrizio d'Ascenzo, Massimo Magni, Stefano Za eds. Blurring the Boundaries Through Digital Innovation. 1st
ed. Springer, pp. 09-20.
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EMPOWERING  ORGANIZATIONS.  1st  ed.  Berlin:  Springer,  pp.  133-147.
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transaction  cost  theory  based  approach.  In:  Yogesh  K.  Dwivedi,  Banita  Lal,  M.  D.  Williams,  Scott  L.  Schneberger,
Michael  R.  Wade  eds.  Handbook  of  Research  on  Contemporary  Theoretical  Models  in  Information  Systems.  1st  ed.  IGI
Global,  pp.  311-325.
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internal  communication:  the  regulation  process  of  mandated  enterprise  social  networking  system  (ESNS).
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MOLA, L. (2004). Integration: The key word for the flexibility of emerging ERP architecture.

MOLA, L. and ROSSIGNOLI, C. (2004). E.M.P. as enabler of new organisational architectures: an Italian case study.
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Competitive  Renaissance  through  Digital  Transformation.  Pavia.

ARENA,  L.,  MOLA,  L.,  REMOND,  N.  and  ROWE,  F.  (2020).  How  do  enterprise  software  providers  adapt  their
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